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Conversations with Marketing Masters offers new insights by gathering the
collected wisdom of the most influential marketing thinkers of our age, each of
whom has given a structured interview. Covering awide range of issues and
illustrating concepts with cases of success and failure, these seminal dialogues
offer ararelook at what made each master great — and a glimpse of the marketing
future.

The Marketing Masters featured are Philip Kotler, David Aaker, Jean-Claude
Larreche, Regis McKenna, Don Peppers, John Quelch, Al Ries, Martha Rogers,
Don Schultz, Patricia Seybold, Jack Trout and Lester Wunderman. The
conversations are free-flowing dialogues in which each personality is alowed to
shine through.
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range of issues and illustrating concepts with cases of success and failure, these seminal dialogues offer a
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Editorial Review

Review
"...atreasure-trove for the marketer and anybody €l se interested in the dynamics of how and why some
things sell” (Gulf Business, March 2007)

From the Back Cover

Conversations with Marketing Masters offers compelling insights into marketing today by gathering the
collected wisdom of our era’s most influential thinkers, each of whom has given a structured interview to the
authors. Covering awide range of current issues and illustrating key concepts with real-world examples of
success and failure, these conversations offer |eading-edge thinking as a basis for shaping the marketing
future.

Introducing the Marketing M asters...

- Philip Kotler

- David Aaker

- Jean-Claude Larreche
- Regis McKenna

- Don Peppers

- Martha Rogers

- John Quelch

- Al Ries

- Don Schultz

- Patricia Seybold

- Jack Trout

- Lester Wunderman

About the Author

LauraMazur isabusiness writer and partner in Writers 4 Management, a professional writing firm. She has
been a business journalist since 1978 and was editor of the UK’ s Marketing magazine from 1986 to 1989.
She has written for arange of publications, including a weekly column for Marketing magazine for five
years, and is also the author of management guides on international marketing and communications
published by the Economist Intelligence Unit and Financial Times Reports.

Since they formed Writers 4 Management in 2004, she and her business partner, L ouella Miles, have worked
with arange of organizations and individuals, including writing white papers, running writing training
courses, and acting as ghost writers/editors on a number of books. An economics graduate of Smith College
in the USA, she also has an MA from the University of London in Soviet studies.

Louella Milesisabusinesswriter, and Laura s partner in Writers 4 Management. She started in consumer
journalismin 1976, with the Consumers Association, before moving over to business writing in 1980. She
was managing editor of Marketing magazine through the mid to late 1980s. Her portfolio includes
management reports on topics as diverse as corporate reputation and sponsorship, published by Management
Today and International Marketing Reports respectively. She has also, for the past seven years, edited a
weekly media newsletter, and produces a range of titles on qualitative research.



Users Review
From reader reviews:
Shawn Croll:

Playing with family within a park, coming to see the water world or hanging out with buddiesis thing that
usually you have done when you have spare time, then why you don't try issue that really opposite from that.
One activity that make you not experience tired but still relaxing, trilling like on roller coaster you are ride
on and with addition of knowledge. Even you love Conversations with Marketing Masters, you may enjoy
both. It is excellent combination right, you still want to missit? What kind of hang typeisit? Oh come on its
mind hangout people. What? Still don't understand it, oh come on itsreferred to as reading friends.

Linda Long:

Reading a book to be new life style in this 12 months; every people loves to study a book. When you
examine a book you can get alots of benefit. When you read ebooks, you can improve your knowledge,
since book has alot of information onto it. The information that you will get depend on what forms of book
that you have read. If you need to get information about your research, you can read education books, but if
you act like you want to entertain yourself you can read a fiction books, this kind of us novel, comics, and
soon. The Conversations with Marketing Masters offer you a new experience in looking at a book.

Jessica Davis:

In this erawhich isthe greater man or woman or who has ability in doing something more are more valuable
than other. Do you want to become one among it? It is just simple method to have that. What you need to do
isjust spending your time not much but quite enough to have alook at some books. One of many booksin
the top record in your reading list is Conversations with Marketing Masters. This book which is qualified as
The Hungry Slopes can get you closer in becoming precious person. By looking up and review this reserve
you can get many advantages.

Francisco Garcia:

A lot of publication has printed but it takes a different approach. Y ou can get it by net on social media. Y ou
can choose the top book for you, science, comedy, novel, or whatever by searching from it. It isreferred to as
of book Conversations with Marketing Masters. Y ou can include your knowledge by it. Without leaving
behind the printed book, it can add your knowledge and make you actually happier to read. It is most crucial
that, you must aware about e-book. It can bring you from one location to other place.
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