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For coursesin Introduction to Public Relations

An introduction to Public Relationsthat focuses on ethical, productive
relationships with strategic constituencies

Public Relations: A Values-Driven Approach introduces students to public
relations, defined as the management of relationships between an organization
and the publics important to its success. Authors David Guth and Charles Marsh
outline the profession’s common issues, trends, and techniques, and help students
to place the profession within the context of its role in the conduct of acivil
society. In order to help students understand the contemporary state of the field,
the Sixth Edition offers the most up-to-date statistics, the latest research, and the
most current examples of public relations practice.

NOTE: ThisISBN isfor aPearson Books a la Carte edition: a convenient,
three-hole-punched, |oose-leaf text. In addition to the flexibility offered by this
format, Books a la Carte editions offer students great value, as they cost
significantly less than a bound textbook.

Public Relations: A Values-Driven Approach, Sixth Edition is also available via

REVEL ™, an interactive learning environment that enables students to read,
practice, and study in one continuous experience.
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Editorial Review

About the Author

David Guth is an associate professor at the William Allen White School of Journalism and Mass
Communications, University of Kansas. Guth received aB.A. in Radio-Television-Speech from the
University of Maryland (1973) and an MA in Journalism from the University of North Carolina- Chapel Hill
(1990). He served associate dean of the school from July 2004 to July 2009 and as chair of the school's
Strategic Communication track from January 2000 to August 2003. His areas of research interest are crisis
communications, political communication, and community journalism. Prior to joining the faculty in August
1991, he served in several public information positions within the administration of North Carolina Governor
Jm Martin. That included four years as the chief spokesman for the state's prison, probation, and parole
systems. He was also a broadcast journalist in Kentucky, Indiana, Georgia, New Y ork, and North Carolina
and is arecipient of numerous reporting honors, including the prestigious Peabody Award. Media Guide for
Attorneys, a book he coauthored in 1996, received the American Bar Association’s Partnership Award. Heis
the coauthor of Strategic Writing: Multimedia Writing for Public Relations, Advertising and More
(undergoing revision for its fourth edition) and Adventuresin Public Relations; Case Studies and Critical
Thinking. Bridging the Chesapeake: A ‘Fool Idea’ That Unified Maryland (Old Line Publishing; Hampstead,
MD) was released in December 2013.

Charles Marsh isthe Oscar Stauffer Professor at the William Allen White School of Journalism and Mass
Communications at the University of Kansas. He received his Ph.D. from the University of Kansas and has
been afaculty member there since 1989. He teaches courses in public relations, communication ethics, and
theories of strategic communication. Before joining the faculty at KU, Marsh was senior editor of corporate
publications for the J.C. Penney Company and editor of American Way, the inflight magazine of American
Airlines. His research focuses on applications of rhetoric and philosophy to modern disciplines of persuasive
communication such as public relations, advertising, and marketing. He is author of Classical Rhetoric and
Modern Public Relations and Public Relations, Cooperation, and Justice. With David Guth and Bonnie
Poovey Short, he is coauthor of Srategic Writing: Multimedia Writing for Public Relations, Advertising, and
More. His research has been published in several academic journals, including Public Relations Review,
Journal of Public Relations Research, and Public Relations Inquiry. Marsh has served as a communications
consultant for Ralston Purina, the USA Film Festival, the United States Information Agency, the American
Management Association, JCPenney, and other organizations. At the University of Kansas, he is winner of
the HOPE Award and the Kemper Award for teaching excellence.

Users Review
From reader reviews:
Tamera Duckett:

Often the book Public Relations: A Values-Driven Approach, Books a la Carte (6th Edition) hasalot
associated with on it. So when you make sure to read this book you can get alot of advantage. The book was
written by the very famous author. This articles author makes some research ahead of write this book. This
specific book very easy to read you can find the point easily after reading this book.



Martha Albarado:

Reading a book to get new life stylein this yr; every people loves to read a book. When you learn a book you
can get awide range of benefit. When you read textbooks, you can improve your knowledge, because book
has alot of information on it. The information that you will get depend on what sorts of book that you have
read. If you would like get information about your examine, you can read education books, but if you act like
you want to entertain yourself look for a fiction books, such us novel, comics, along with soon. The Public
Relations: A Vaues-Driven Approach, Books a la Carte (6th Edition) provide you with a new experiencein
examining a book.

Stephanie Matias:

Don't be worry in case you are afraid that this book can filled the space in your house, you could haveit in e-
book approach, more simple and reachable. This specific Public Relations: A Vaues-Driven Approach,
Books ala Carte (6th Edition) can give you alot of friends because by you taking alook at this one book you
have matter that they don't and make anyone more like an interesting person. This book can be one of one
step for you to get success. This e-book offer you information that maybe your friend doesn't understand, by
knowing more than other make you to be great folks. So , why hesitate? We should have Public Relations: A
Values-Driven Approach, Books ala Carte (6th Edition).

Anne Young:

Reading a reserve make you to get more knowledge from it. Y ou can take knowledge and information from
the book. Book is composed or printed or descriptive from each source this filled update of news. On this
modern eralike currently, many waysto get information are available for a person. From media social like
newspaper, magazines, science publication, encyclopedia, reference book, novel and comic. Y ou can add
your understanding by that book. Ready to spend your spare time to spread out your book? Or just searching
for the Public Relations: A Values-Driven Approach, Books ala Carte (6th Edition) when you desired it?
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