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“Looking to create some fresh visuals? [Advertising] isyour ticket to
inspiration.”—Dynamic Graphics

Advertisers are engaged in a constant search for new ways to grab the interest
and appetites of consumers. Often they use words to provoke interest, but just as
frequently they use eye-fooling images to pull viewers up short and force them to
look again. The second look is the key to a successful piece of communication,
and images that elicit that reaction are an indispensable trick of the advertising
trade.

Uwe Stoklossa knows the secrets behind that second glance. He shares the
knowledge here in hundreds of examples of ads he has collected from around the
world, and in hisintriguing essays on perception, optical tricks, and illusion. This
book will arm you with amyriad of new techniques for visual seduction and will
act as a springboard for a host of new concepts. It s asource of ideas and
inspiration for anyone involved in advertising or the business of communication.
500+ color illustrations
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“Looking to create some fresh visuals? [Advertising] is your ticket to inspiration.”—Dynamic Graphics

Advertisers are engaged in a constant search for new ways to grab the interest and appetites of consumers.
Often they use wordsto provoke interest, but just as frequently they use eye-fooling imagesto pull viewers
up short and force them to look again. The second look is the key to a successful piece of communication,
and images that elicit that reaction are an indispensable trick of the advertising trade.

Uwe Stoklossa knows the secrets behind that second glance. He shares the knowledge here in hundreds of
examples of ads he has collected from around the world, and in hisintriguing essays on perception, optical
tricks, and illusion. This book will arm you with amyriad of new techniques for visual seduction and will act
as a springboard for a host of new concepts. It' s asource of ideas and inspiration for anyone involved in
advertising or the business of communication. 500+ color illustrations
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Editorial Review

Review
“Examples of recent advertising with that extra something that manages to communicate in the blink of an
eye.” (CMYK Magazine)

About the Author

Uwe Stoklossa was born in Hessen, Germany, in 1975. He studied under Thomas Rempen at the University
of Essen, where he gained a degree in communications design. He now works as a freelance copywriter and
designer.

Users Review
From reader reviews:
Kathleen Strickland:

The event that you get from Advertising: New Techniques for Visual Seduction may be the more deep you
looking the information that hide inside words the more you get interested in reading it. It doesn't mean that
this book is hard to understand but Advertising: New Techniques for Visual Seduction giving you thrill
feeling of reading. The writer conveys their point in selected way that can be understood by means of anyone
who read that because the author of this reserve is well-known enough. This book also makes your
vocabulary increase well. So it is easy to understand then can go with you, both in printed or e-book style are
available. We recommend you for having this kind of Advertising: New Techniques for Visual Seduction
instantly.

John Olive;

Playing with family inside a park, coming to see the marine world or hanging out with close friends is thing
that usually you might have done when you have spare time, then why you don't try thing that really opposite
from that. 1 activity that make you not experiencing tired but still relaxing, trilling like on roller coaster you
are ride on and with addition of information. Even you love Advertising: New Techniques for Visua
Seduction, you can enjoy both. It is fine combination right, you still need to missit? What kind of hang-out
typeisit? Oh occur its mind hangout fellas. What? Still don't obtain it, oh come on its called reading friends.

Maria Clyburn:

Areyou kind of hectic person, only have 10 or even 15 minute in your morning to upgrading your mind skill
or thinking skill even analytical thinking? Then you are experiencing problem with the book compared to
can satisfy your short space of timeto read it because this all time you only find e-book that need more time
to be examine. Advertising: New Techniques for Visual Seduction can be your answer since it can be read by
anyone who have those short extra time problems.



Alice Billups:

What is your hobby? Have you heard that question when you got college students? We believe that that
guery was given by teacher for their students. Many kinds of hobby, Every person has different hobby. And
you know that little person including reading or as reading through become their hobby. Y ou have to know
that reading is very important along with book as to be the thing. Book isimportant thing to include you
knowledge, except your current teacher or lecturer. Y ou will find good news or update regarding something
by book. Amount types of books that can you decide to try be your object. One of them is this Advertising:
New Techniques for Visual Seduction.
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