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The inspired follow-up to the international bestseller It’s Not How Good You Are,
It’s How Good You Want to Be. 
 
Bursting with ideas, innovations, art, philosophy, science, and brilliantly bad
advice from Paul Arden--a cult figure in the worlds of advertising, art, design,
and marketing--Whatever You Think, Think the Opposite offers a new way to
approach business and life.
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Editorial Review

From Publishers Weekly
Referring to his first book, It's Not How Good You Are, It's How Good You Want to Be, Arden describes
himself as "author of world's bestselling book," ably demonstrating one nugget of wisdom to be found in his
latest: "Great people have great egos; maybe that's what makes them great." Otherwise, the book suggests
that Arden is less a great person (or a great author) than a great former creative director at advertising
powerhouse Saatchi and Saatchi. In the restrictive, often repetitive genre of management by aphorism, Arden
is an original: master of the snappy maxim and eye-catching graphic, Arden advocates unconventional
thinking, skipping college, taking risks, being outrageous and failing dramatically. Missing is a page in this
book emblazoned "Take my advice with a grain of salt," or "Triumph for an advertising copywriter may be
disaster for an accountant." Nevertheless, Mr. Arden's books are a pleasure to peruse. His writing is spare,
clever, brisk and pointed. Illustrations are clean and witty. Think you whatever, this book is a natty little
addition to the business bookshelf.
Copyright © Reed Business Information, a division of Reed Elsevier Inc. All rights reserved.

About the Author
'Brilliant, bad, charming, irascible and totally off the wall, Paul Arden is an original with extraordinary drive
and energy, blessed with a creative genius allied to a kind of common sense that just isn't, well, common'
Roger Kennedy, Saatchi & Saatchi Paul Arden spent 14 years as the Executive Creative Director at Saatchi
& Saatchi. He was responsible for some of the UK's most successful advertising campaigns - British
Airways, Silk Cut, Anchor Butter, InterCity and Fuji. In 1993 he set up the film production company Arden
Sutherland-Dodd. His first book sold over half a million copies. He has a weekly column in the Independent
and recently opened a photographic gallery in his hometown, Petworth.

Users Review

From reader reviews:

Joaquin Hogan:

Hey guys, do you desires to finds a new book you just read? May be the book with the concept Whatever
You Think, Think the Opposite suitable to you? Often the book was written by renowned writer in this era.
The actual book untitled Whatever You Think, Think the Oppositeis the main of several books that everyone
read now. This specific book was inspired lots of people in the world. When you read this e-book you will
enter the new way of measuring that you ever know just before. The author explained their concept in the
simple way, so all of people can easily to be aware of the core of this e-book. This book will give you a wide
range of information about this world now. To help you see the represented of the world within this book.

Jennifer Handler:

Reading a e-book can be one of a lot of activity that everyone in the world loves. Do you like reading book
so. There are a lot of reasons why people love it. First reading a e-book will give you a lot of new facts.
When you read a publication you will get new information since book is one of various ways to share the
information or maybe their idea. Second, studying a book will make you more imaginative. When you
examining a book especially hype book the author will bring you to imagine the story how the character



types do it anything. Third, you are able to share your knowledge to other folks. When you read this
Whatever You Think, Think the Opposite, you are able to tells your family, friends and soon about yours
guide. Your knowledge can inspire different ones, make them reading a guide.

Laverne Jackson:

Reading a book to become new life style in this yr; every people loves to read a book. When you learn a
book you can get a wide range of benefit. When you read textbooks, you can improve your knowledge, since
book has a lot of information onto it. The information that you will get depend on what types of book that
you have read. If you need to get information about your review, you can read education books, but if you
act like you want to entertain yourself read a fiction books, these kinds of us novel, comics, and also soon.
The Whatever You Think, Think the Opposite will give you a new experience in reading a book.

Mark Guerrero:

Within this era which is the greater particular person or who has ability to do something more are more
valuable than other. Do you want to become certainly one of it? It is just simple solution to have that. What
you should do is just spending your time little but quite enough to get a look at some books. One of the
books in the top list in your reading list is definitely Whatever You Think, Think the Opposite. This book
which is qualified as The Hungry Inclines can get you closer in turning out to be precious person. By looking
right up and review this reserve you can get many advantages.
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