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The practice of city branding is being adopted by increasing numbers of city
authorities around the world and it is having adirect impact on public and private
sector practice. The author captures this emerging phenomenon in away that
blends a solid theoretical and conceptual underpinning together with relevant real
life cases.
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Editorial Review
Review

'City Branding Theory and Cases offers a fascinating glimpse into the multidisciplinary world of branding
theory and practice applied to urban environments. This book sets a major benchmark in the development of
branding as afield of knowledge and will inform urban management research agendas and policy making
worldwide in this new millennium.’ - Dr Andres Coca-Stefaniak, Editor-in-Chief, Journal of Town & City
Management

"Thisis an important book which gives atremendous wealth of well-researched insights into the practice of
city branding. By drawing upon arange of contributors from diverse theoretical backgrounds, it provides a
holistic view and makes a significant contribution to the emerging field of city branding. This book is set to
become a must-have for anyone involved in place branding.' - Dr Teemu Moilanen, place branding specialist
and author of How to Brand Nations, Cities and Destinations

'In aglobal world, cities are increasingly seeking differentiation through brand strategies. This book not only
offers an origina approach to city brand theory, but also provides illustrative examples through a showcase
of cities across the world as a means to better understand this novel form of branding.' - Dr Edgar Centeno,
Monterrey Institute of Technology Mexico; Place Branding and Public Diplomacy Regional Editor for the
Americas and the Caribbean

About the Author

JUAN CARLOS BELLOSO Consultant, Barcelona, Spain PEGGY BENDEL President, Bendel
Communications International, New Y ork City United States JARED BRAITERMAN Founder of Tokyo
Green Space, Research Fellow at the Tokyo University of Agriculture, Council on Foreign Relations Hitachi
International Affairs Fellow, Tokyo, Japan ANTHONY EBOW SPIO Lecturer, Ashesi University College,
Accra, GhanaMAGDALENA FLOREK Poznan University of Economics, Poland JOAO FREIRE
Consultant, Brandia Central, Lisbon, Portugal MARIA FOLA Consultant, Athens, Greece ROBERT
GOVERS Adjunct Associate Professor, Consortium University of Leuven, Belgium PABLO HARTMANN
Professor, ORT University, Montevideo, Uruguay GERT-JAN HOSPERS Professor in City and Regional
Marketing (RU), University of Twente, The Netherlands BENGT-ARNE HULLEMAN Protocol Officer of
the International Criminal Court, The Hague The Netherlands ANDREA INSCH Senior Lecturer, Otago
University, New Zealand JEAN-NOEL KAPFERER Professor, HEC Paris, France ROLAND KELTS
Writer, New York City, United States GREG KERR University of Wollongong, AustraliaKIM Y OU
KYUNG Professor, Hankuk University of Foreign Studies, Seoul, South Korea FREEMAN LAU and
ANGELICA LEUNG Design Consultants, Hong Kong THERESA LOO Strategic Planning Director for
China at Mediaedgecia, Beijing, China Geoff Parmenter, Chief Executive Officer of Events NSW, Brand
Sydney Project Team Australia TC MELEWAR Professor, Zurich University of Applied Sciences,
Switzerland ALAN C. MIDDLETON Executive Director, Schulich School of Business Executive
Development Program, Canada GHAZALI MUSA Head of Department of Marketing, University of Malaya,
Kuala Lumpur, Malaysia SATISH NAIR NIRMA University, Gujarat, India CAN-SENG OOl Associate
Professor, Copenhagen Business School, Denmark ANDREW STEVENS Research Manager, Japan Local
Government Centre, United Kingdom RICHARD TELLSTROM Senior Lecturer, Orebro University,
Sweden SICCO VAN GELDER Founder, Placebrands Consultancy, The Netherlands KENNETH
WARDROP Head of Destination Edinburgh Marketing Alliance, Edinburgh, Scotland



Users Review
From reader reviews:
Marvin Gamez:

Often the book City Branding: Theory and Cases has alot of knowledge on it. So when you check out this
book you can get alot of profit. The book was authored by the very famous author. This articles author
makes some research before write this book. This book very easy to read you may get the point easily after
perusing this book.

Daniele Vaugh:

Y ou could spend your free time you just read this book this e-book. This City Branding: Theory and Casesis
simple bringing you can read it in the recreation area, in the beach, train and soon. If you did not possess
much space to bring the printed book, you can buy the actual e-book. It is make you better to read it. You can
save the particular book in your smart phone. Consequently there are alot of benefits that you will get when
you buy this book.

Theodor e Huff:

Do you like reading a book? Confuse to looking for your selected book? Or your book was rare? Why so
many issue for the book? But virtually any people feel that they enjoy for reading. Some people likes
examining, not only science book but also novel and City Branding: Theory and Cases or others sources
were given information for you. After you know how the truly great a book, you feel wish to read more and
more. Science e-book was created for teacher or even students especially. Those publications are helping
them to bring their knowledge. In some other case, beside science guide, any other book likes City Branding:
Theory and Cases to make your spare time much more colorful. Many types of book like this one.

Charles Edwards:

A lot of publication has printed but it differs from the others. Y ou can get it by online on social media. Y ou
can choose the most beneficial book for you, science, comic, novel, or whatever ssmply by searching fromit.
Itisidentified as of book City Branding: Theory and Cases. Contain your knowledge by it. Without causing
the printed book, it could add your knowledge and make you happier to read. It is most significant that, you
must aware about reserve. It can bring you from one destination to other place.
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